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There is a growing recognition among our association peers,  media, govern- 
ment and industry tha t  C.W's comunications program is a f i r s t - c l a s s  opera- 
tion. 
t e l l i g e n t  programming and grade A supporting materials. 
it. So you say ,  Right, Bob. You've got rea l ly  f ine  people, programs and 
publications.  Good work, But what about the re turn  on our investment? 
How many people do w e  reach? 
What impact are we having on public  opinion? 
t o  the bottom l i n e  and t a l k  resu l t s .  
you l a t e ly?  

W -  have the r i g h t  mix of industry leadership, talented people, in- 
N o  question about  

Who are  they? Is m e d i a  get t ing our message? 
So le t ' s  go Good questions. 

Specifically,  what  have w e  done for 

NEWS SERVICE. 
developing a network of personal media contacts and senricing that network 
w i t h  no-nonsense news materials. 
phone c a l l s .  In 1981, two years l a t e r ,  4,000 cal ls  were.re_ceived, most of 
them from media. 

Operating i n  a climate of controversy and h o s t i l i t y ,  we're 

In 1979, the Department received 1,900 

-Clear ly ,  we've establ ished a presence i n  the media community as an authori- 
t a t i v e  source of information. 
th ree  yearsI are p a r t  of the  package. 
f rac t ion  of the r e a l i t y ,  have been generated. 
nice t o  see some favorable headlines f o r  a change. 

In  1981, w e  par t ic ipated i n  editorial  briefings with the staffs o f '  30 pud- 

Press releases, 211 of them in the  pas t  

And I'll t e l l  you, i t ' s  
More than 1,700 press clippings,  a 

. . .- 

l i ca t ions  w i t h  a c i rcu la t ion  of 42 million-like U.S. News, Wall S t r e e t  
Journal,  g, and The Washington Post. 
erence piece on the  industry, 

Fact Eile is a comprehensive ref-  
More than 1,720 copie3-have been personally 

placed with newspaper ed i to r s  and reporters  representing a c i rcu la t ion  of 
more than 15 million. 
f o r  the  press-total  c i rcu la t ion  represented: 

W e  just  wrapped up our year-end economic br ie f ing  
5 million. 

Our par t ic ipa t ion  i n  the  Aatarican Women in Radio and Television convention 
generated 87 broadcast interviews with industry experts. 
t h a t  an estimated audience of 15.6 mill ion people received OUT message. 

Our par t ic ipa t ion  Fn the  National Association of Farm Broadcasters con- 
vention resul ted i n  296 interviews with industry experts. 
ence: 

I can t e l l  you 

Potent ia l  audi- 
More than 10 mil l ion people, 

The te lev is ion  news fea ture  is an important part of our arsenal. 
feature on CHEMTREC is being d is t r ibu ted  t o  more than 200 s t a t ions  with a 
po ten t i a l  audience of more than 10 mill ion viewers. 

A news 

Our Radio- Manager runs the chemical industry Radio and Television News 
Service-reaching more than 10,000 s ta t ions.  
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&dia tours are  the bread and 5ucter of o u  news opezstion. CWl renbers 
and s t a f f  are  spec ia l ly  trained t o  handle broadcast and print interviews. 
Our media tour  program has generated 1 6 1  te lev is ion  interviews, 190 ra5io 
interviews and 91 p r i n t  interviews. We've already csvered 6 1  market a r ~ a s  
representing a t o t a l  population of over 83 m i l l i o n  ?eopLe. That's 83 a i l -  
l i on  people. 
areas w i t h  a t o t a l  population of more than 85 million. 

In our current media tour season we are ta rge t ing  63 raarket 

P r in t  advertising provides a synerg is t ic  base f o r  everything else w e  do i n  
communications. The ads give u s  a national presence t h a t  opens wineows - 
of opportunity--garticularly with media and government. What's the imgact, 
you say? 
That's a bottom l i n e  of 1.1 b i l l i o n  advertising " iq re s s ions . "  Ana t h e  ads 
have produced n e a r l y  20,000 individual requests f o r  our key i s sue  booklets, 
an exceptionally high number f o r  t h i s  type of ad. 

87.9 mill ion people have seen'our acls an average of 12.7 times. 

CMA Direct Issue Support embraces those cmmunications act ivi t ies  that seek 
t o  d i r e c t l y  improve the climate of public opinion tha t  influences leg is la -  
t i v e  and regulatory decisions. Our News  Service and p r i n t  advertising are 
ce r t a in ly  a force i n  the  public policy arena. Our monthly ChemEcoloqy news- 
l e t t e r  reaches 100,000 opinion leaders i n  acadernia; government and business. 
And our frequent ChemEcolcqy Special  Reports on key issues give us extentied 
impact through d i s t r ibu t ion  t o  1,175 ed i tors  and reporters. 

CMA N e w s  reaches 5,500 members--all of them r e a l  or po ten t i a l  activists on 
behalf of the  industry. 
1,175 e d i t o r s  and reporters.  More than 2,000 copies of our clean a i r  back- 
grounder, the d e f i n i t i v e  package on t h i s  key issue, were distributed to  the 
U.S. Congress, key l e g i s l a t i v e  contacts i n  m e m b e r  companies and the press, 

And CMA N e w s  Special Reports expand o u  reach to 

Our public information e f f o r t s  employ a comprehensive a r ray  of pr in t  and 
audio-visual materials t o  reach a network of business and special interest 
groups and the general  public. 
film. Try 8,000 showings to 
c i v i c  groups, women's clubs and schools far a i o t a l  audience of a quarter 
of a mill ion people, GCIA members multiply t h i s  impact by using 250 prints 
t o  reach community audiences. Eight million viewers saw our fi lm on cable 
and public te lev is ion  s ta t ions .  Six public se rv ice  announcements were ex- 
tracted from "Doing Something." We've had an estimated 80 million viewers 
f o r  our PSAs. That's right.  80 million viewers. In fact, WMIM-TV, the 
Washington, D.C. CBS aff i l ia te ,  ran one of our PSAs over 40 times in a 
tough and important market of more than 3 mill ion people. And most of 
tha t ,  inc identa l ly ,  in prime time. 

"The N e e d  t o  Know," our new 274-minute hazardous waste film, is  in produc- 
t i on  f o r  de l ivery  this March. 
group and te lev is ion  d i s t r ibu t ion  and w i l l  give us more PSAs and news 
fea tures  t o  put i n t o  the  media stream. 

Our "Meeting the  Challenge of Change" s l i d e  presentation is used extensively 
by member companies, with more than 400 sets being used to reach employees 
and the  public, 

By now you've all seen our "Doing Sqmething" 
But is the  f i lm "doing something" f o r  ypu? 

Like "Doing Something," it w i l l  get f u l l  
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O u r  group l i a i son  e f f o r t s  give us a m u l t i p l i e r  e f f e c t  through other orgzni- 
zat ions that have considerable pub l i c  credibi l i ty-- l ike the h e r i c a n  Z G e  
Sconomics Association and the Future Homemakers of a e r i c a .  
and s t a f f  host exhib i t s  and d i s t r i b u t e  materials a t  che conventions of five 
inajor groups representing a constituency of 683,000 inf luent ia l s .  

CXA members 

The General Federation of Women's Clubs and the National Grange are bur two 
of ten  other  organizations t h a t  w e  work with t o  help t e l l  our story-through 
f i lm and material  d i s t r ibu t ion  and speaker placements. There are some 
prest igious platforms avai lable  and we want t o  be on them. 
is reaching 64 million influentials--the const i tuents  of these organizations. 
+nd we're doing it, As i n  a recent i s s u e  of the National ausinesswomu; 
Xagazine, the journal of the National Federation of Business and Professional 
Women's C l u b s ,  featur ing the  ava i l ab i l i t y  of CXA speakers and pr in ted  mater- 
ials.  

The bottom l ine  

A t  t h e  core of our p r i n t  ef ' fort  are  s i x  key issue booklets. 
l e t  i n  t h i s  s e r i e s ,  "The Chemical Balance: Benefiting People, Minimiziig 
Risks," a summary of our commitment t o  environmental health and sa fe ty  is 
before you today. 
put  before the nat ion 's  opinion leaders, 
statements on the  key i s sues ,  have' reached a d i s t r ibu t ion  f igure of more 
than 275,000. 

The just-issued "Public Support Programming Action Guidebook" o f f e r s  speci- 
f i c  success s t o r i e s  of member company ccnnrnun,ications programming. 
copies are in use and spurring industry action. 

The  sixth book- 

More than one million copies of these booklets have been 
Our leaflets,  presenting shorter 

- 

692 

There is clear evidence t h a t  our speakers program is coming t o  life. 3,000 
copies of the  CXA Speakers Resource Manual are in use by member companies, 
The resu l t :  Thousands of real and po ten t i a l  speaker appearances before em- 
ployees, c i v i c  groups, women's clubs, schools and other appropriate forums. 
39 m e m b e r  companies cur ren t ly  have o r  are planning such programs, I ' d  like 
t o  report  t h a t  200 companies a re  involved, W e  have a marvelous opportunity 

- 
, .  f o r  some powerful eyeball-to-eyeball dialogue. +" 

O u r  education programming is modest but productive, 
Program recognizes teaching excellence i n  high school and college chemis- 
try. 
fo r  our industry i n  the academic community, 
our 315 winners t o  dare give us a pool  of blue-ribbon educators who are 
general ly  favorable t o  the industry-and don't  mind ta lk ing  about it. 
ChemEcology gives  us another entree t o  the educational conrmunity--LS,OOO 
readers are  teachers and students. 

The Catalyst  Awards 

18 educators are honored annually, generating substantial p re s t ige  
Taking  it one s tep  further, 

So there you have it--hard, bottom line resul ts .  
able investment i n  a comprehensive communications e f fo r t .  
payoff comes w e l l  down the road, when w e  begin t o  see t h e  needle of public 
opinion move back i n  our direct ion.  
ered the bad guys. 
some encouraging signs. 
chemical industry's air and water pollution control  e f fo r t s ,  
33% put  us in  the "good t o  excellent'! category. 

A return on your considcr- 
But the real 

It took us a long t h e  t o  be consid- 
And w e  won't reverse that overnight. But there are 

A Lou Harris p o l l  asked respondents t o  rate the 
In 1979, only 

In 1980, w e  h i t  an abys.miL 
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253 as EPA and activists qenerated 2 media blitz on toxic wastes. L: 1981, 
we rebounded remarkably to a 42% "good to excellent" rating. 
tributes the major p a r t  of tkis comeback to OUT advertising Lid conrzica- 
tions e f fo r t s .  

Sarrir at- 

So the needle is moving. 
third-stage Cambridge survey will be completed by April. 
television ad test would give us an immediate fix on the impact of t5 i s  
medium on the palic's perception of our industry. 

.lnd we'll continue to take the tempezatura. Our 
And t h e  2r:pose 
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